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TEXT MESSAGING 

Canadians Want Government to Stop 
Incoming Text Messaging Fees 
Vast majority of cell phone users think charging for incoming text messages 
is unfair; more than half say they never receive text messages. 

 
[VANCOUVER – Jul. 29, 2008] – Canadians who 
use a cell phone or Blackberry on a regular basis 
think charging for incoming text messages is 
unfair and would like the federal government to 
stop this new regulation before it is put into 
practice, a new Angus Reid Strategies poll 
reveals. 
 
Recently, the Canadian phone companies Telus 
Mobility and Bell Mobility announced a new 
measure to charge customers 15 cents per each 
text message received. This process will be put 
into practice in August and will only affect 
customers with a pay-as-you-go mobile package 
and no separate text plan. 
 
In the online survey of a national representative 
sample, 92 per cent of Canadians who use a cell 
phone or Blackberry on a regular basis say that 
the proposed measure is unjust because people 
do not have control over the text messages they 
receive, while 74 per cent think the government 
should put a stop to the implementation of this 
directive. 
 
In contrast, two-in-five respondents (43%) think 
that as private companies, Telus and Bell are 
free to charge for their services as they please, 
while only one-in-four (24%) believe that, 
because text messaging has grown in popularity, companies are driven to charge more in order to keep 
up with the costs of running the networks. 

KEY FINDINGS 

 92% think it is unfair to charge for 
incoming text messages; 74% think  the 
federal government should stop the new 
directive  

 24% think companies have to charge more 
to keep up with network costs 

 Males, young adults and Albertans most 
likely to send more than 16 texts a week 

 At least 75% of respondents in the Atlantic 
Provinces say they never send or receive 
text messages 

Full topline results are at the end of this release. 
 
From July 18 to July 19, 2008 Angus Reid Strategies conducted 
an online survey among a randomly selected, representative 
sample of 642 adult Canadians who own or use a cell phone 
or a Blackberry on a regular basis. The margin of error for the 
total sample is +/- 3.9%, 19 times out of 20. The results have 
been statistically weighted according to the most current 
education, age, gender and region Census data to ensure a 
sample representative of the entire adult population of Canada. 
Discrepancies in or between totals are due to rounding. 

 

 
CONTACT: Mario Canseco, Director of Global Studies, 604-647-3570, mario.canseco@angus-reid.com 



  
 

For Immediate Release 
National Public Opinion Poll 

  Page 2 of 7 
 

An analysis of the text messaging habits of Canadians who use a cell phone or Blackberry on a regular 
basis reveals that 48 per cent never receive messages, while 57 per cent say they never send them. Of 
those who do send and receive texts, 18 per cent say they write one to five messages a week, while 12 
per cent claim to send more than 16. One-in-four respondents (25%) receive one to five messages, while 
14 per cent get 16 or more in a single week. 
 
Looking at the respondents who send more than 16 text messages in a week, younger adults (28% send, 
31% receive) and those living in Alberta (23% send, 16% receive) are clearly distanced from the national 
average. In turn, those living in the Atlantic Provinces are most likely to send and receive no texts at all 
throughout the week (78% don’t send, 74% don’t receive). 
 
Respondents in the Atlantic Provinces are also more prone to thinking that it is unfair to charge for 
incoming text messages (97%) and that the government should prevent the implementation of this new 
measure (92%). However, it is interesting to note that they are also the ones most inclined to believe that 
companies are driven to charge more in order to keep up with rising network costs (37%). 
 
In turn, those living in Manitoba and Saskatchewan are least likely to think that charging for incoming 
texts is unfair (83%) and most likely to believe that as private companies, Telus and Bell are free to 
charge for their services as they please (65%).  
 
 

 
 
 
 

 
CONTACT: Mario Canseco, Director of Global Studies, 604-647-3570, mario.canseco@angus-reid.com 



  
 

For Immediate Release 
National Public Opinion Poll 

  Page 3 of 7 
 

 

 
 

 

 
Text Messaging 

 
How many text messages do you send in an average week? 

 
 

                                                                  Region 

 Total BC AB MB/SK ON PQ ATL 

1 to 5 18% 22% 12% 8% 20% 19% 9% 

6 to 10 7% 8% 3% 11% 7% 3% 11% 

11 to 15 6% 7% 8% 4% 6% 6% 1% 

16 or more 12% 10% 23% 22% 15% 4% 2% 

I never send text messages 57% 53% 53% 55% 51% 68% 78% 

 
Text Messaging 

 
How many text messages do you send in an average week? 

 

                Gender                           Age              

 Male Female  18-34 35-54 55+ 

1 to 5 16% 19% 22% 18% 10% 

6 to 10 5% 9% 8% 9% 2% 

11 to 15 6% 6% 12% 4% 0% 

16 or more 14% 11% 28% 7% 2% 

I never send text messages 59% 55% 30% 61% 84% 

 

 
CONTACT: Mario Canseco, Director of Global Studies, 604-647-3570, mario.canseco@angus-reid.com 



  
 

For Immediate Release 
National Public Opinion Poll 

  Page 4 of 7 
 

 

 

 

 
Text Messaging 

 
How many text messages do you receive in an average week? 

 
 

                                                                  Region 

 Total BC AB MB/SK ON PQ ATL 

1 to 5 25% 31% 22% 10% 28% 27% 13% 

6 to 10 7% 7% 2% 7% 8% 9% 7% 

11 to 15 5% 8% 7% 6% 5% 4% 5% 

16 or more 14% 7% 26% 26% 16% 10% 2% 

I never receive text messages 48% 46% 43% 52% 44% 49% 74% 

 
Text Messaging 

 
How many text messages do you receive in an average week? 

 

                Gender                           Age              

 Male Female  18-34 35-54 55+ 

1 to 5 25% 25% 26% 22% 27% 

6 to 10 6% 9% 8% 11% 0% 

11 to 15 4% 7% 11% 4% 1% 

16 or more 16% 12% 31% 9% 2% 

I never receive text messages 49% 47% 23% 54% 70% 
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Text Messaging 

 
As you may know, the Canadian companies Telus Mobility and Bell Mobility have announced that they will 
start charging 15 cents per each incoming text message. The measure will be implemented in August and 

will only affect pay-as-you-go customers who do not have a text plan. Please say whether you agree or 
disagree with each the following statements. (“Agree” listed) 

 
 

                                                                  Region 

 Total BC AB MB/SK ON PQ ATL 

The government should prevent the 
implementation of the incoming text message fees 74% 75% 66% 68% 72% 74% 92% 

Charging for incoming text messages is unfair, 
because people cannot choose not to receive an 

unwanted message 
92% 96% 95% 83% 90% 95% 97% 

As private companies, Telus and Bell are free to 
charge for their services as they please 43% 48% 47% 65% 41% 32% 48% 

Text messaging has grown recently, and 
companies have to charge more in order to keep 

running the networks 
24% 28% 15% 34% 21% 25% 37% 

 
Text Messaging 

 
As you may know, the Canadian companies Telus Mobility and Bell Mobility have announced that 

they will start charging 15 cents per each incoming text message. The measure will be implemented 
in August and will only affect pay-as-you-go customers who do not have a text plan. Please say 

whether you agree or disagree with each the following statements. (“Agree” listed) 
 
 

                Gender                           Age              

 Male Female  18-34 35-54 55+ 

The government should prevent the 
implementation of the incoming text message fees 73% 74% 75% 73% 72% 

Charging for incoming text messages is unfair, 
because people cannot choose not to receive an 

unwanted message 
93% 91% 96% 91% 90% 

As private companies, Telus and Bell are free to 
charge for their services as they please 46% 40% 40% 45% 44% 

Text messaging has grown recently, and 
companies have to charge more in order to keep 

running the networks 
24% 25% 21% 27% 25% 
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Text Messaging 

 
As you may know, the Canadian companies Telus Mobility and Bell Mobility have announced that they will 
start charging 15 cents per each incoming text message. The measure will be implemented in August and 

will only affect pay-as-you-go customers who do not have a text plan. Please say whether you agree or 
disagree with each the following statements.  (“Disagree” listed) 

 
 

 
                                                                  Region 

 Total BC AB MB/SK ON PQ ATL 

The government should prevent the 
implementation of the incoming text message fees 19% 24% 34% 26% 17% 18% 5% 

Charging for incoming text messages is unfair, 
because people cannot choose not to receive an 

unwanted message 
4% 4% 5% 4% 4% 5% 2% 

As private companies, Telus and Bell are free to 
charge for their services as they please 53% 47% 53% 33% 54% 67% 48% 

Text messaging has grown recently, and 
companies have to charge more in order to keep 

running the networks 
67% 64% 71% 64% 67% 71% 58% 

 
Text Messaging 

 
As you may know, the Canadian companies Telus Mobility and Bell Mobility have announced that 

they will start charging 15 cents per each incoming text message. The measure will be implemented 
in August and will only affect pay-as-you-go customers who do not have a text plan. Please say 

whether you agree or disagree with each the following statements.  (“Disagree” listed) 
 

 
                Gender                           Age              

 Male Female  18-34 35-54 55+ 

The government should prevent the 
implementation of the incoming text message fees 22% 17% 17% 20% 20% 

Charging for incoming text messages is unfair, 
because people cannot choose not to receive an 

unwanted message 
5% 4% 2% 4% 6% 

As private companies, Telus and Bell are free to 
charge for their services as they please 53% 54% 59% 51% 48% 

Text messaging has grown recently, and 
companies have to charge more in order to keep 

running the networks 
68% 66% 72% 66% 62% 
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Angus Reid Strategies is a full-service polling and market research firm which is a leader in the use of 
the Internet and rich media technology to collect high-quality, in-depth insights for a wide array of clients. 
Dr. Angus Reid and the Angus Reid Strategies team are pioneers in online research methodologies, 
and have been conducting online surveys since 1995. 

 
 
Angus Reid Strategies, along with its sister company, Vision Critical, is now the largest Canadian-
owned market research enterprise. In addition to its four offices in Canada—located in Vancouver, 
Calgary, Toronto, and Montreal—the firm also has offices San Francisco, New York and London, 
England. Its team of specialists provides solutions across every type and sector of research, and 
currently serves over 200 international clients. 
 
Angus Reid Strategies polls are conducted using the Angus Reid Forum online panel 
(www.angusreidforum.com), which is recruited via an industry-leading process that incorporates a 
randomized, widespread invitation approach and a triple opt-in screening procedure. The panel is 
maintained through state-of-the-art sampling techniques and frequent verifications of personal 
identity, contact information, and demographic characteristics. This premier online survey platform 
presents respondents with highly visual, interactive, and engaging surveys, ensuring that panel 
members provide thoughtful and reliable responses. 
 
 
Over the last year, Angus Reid has covered five elections in Canada—more than any other pollster 
in the country—and the results have accurately predicted the outcome of each of these democratic 
processes.  http://www.angusreidstrategies.com/index.cfm?fuseaction=news&newsid=194

 
 

More information on the way Angus Reid Strategies conducts public opinion research can be found 
at http://www.angusreidstrategies.com/uploads/pages/pdfs/ARS.ARF.WP.pdf
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For more information, please contact 

our spokesperson listed in the footnote. 
 

Copies of this poll are available on our website: 
www.angusreidstrategies.com 
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